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OPENERS
BY JEFF FINLEY

HASHTAGS AND 
WHOLENESS 
This issue’s title originated during a phone 

conversation that a colleague and I had with a 
bishop of the Free Methodist Church, which 

has the vision “to bring wholeness to the world 
through healthy biblical communities of holy people 
multiplying disciples, leaders, groups and churches.” 
We decided the issue would include discussion of 
technology and the ways it can help us be “whole 
church” (the General Conference 2015 theme). 

Before putting #whole on the cover, I searched  
social media for existing use of that hashtag. If you 
don’t know what a hashtag is, Merriam-Webster 
defines it as “a word or phrase preceded by the symbol 
# that classifies or categorizes the accompanying text.” 
In several social networks, if you click on a hashtag, 
you will see other posts with the same hashtag.

I turned first to Twitter — the medium on which 
hashtags became popular. I found #whole referring 
to grain, personal fulfillment and a grocery store 
chain nicknamed Whole Paycheck. On Instagram 
and Pinterest, #whole usually accompanied food 
and beverage photos. A Facebook search repeatedly 
brought up a televangelist’s meme about healing for 
the whole body. 

Many other mentions of #whole also discussed a 
person’s body or what a body should consume. Some 
dealt with having a whole mind. Few promoted a 
whole spirit. We need more emphasis — online and 
offline — on being “healthy biblical communities of 
holy people.”

That phrase also is a good description for Free 
Methodist colleges and universities. Each school of-
fers liberal arts education that provides wholeness 
through instruction in multiple disciplines inte-
grating faith and learning. Community happens 
in the classrooms, dorms, dining commons, gyms 
and chapel services.

Within these pages, don’t miss our higher 
education guide featuring these colleges and 
universities contributing to the church’s effort to 
multiply disciples and leaders. n
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FEATURE
BY JAY CORDOVA

Bible includes a story of a young man with 
remarkable social influence: Joseph, who saved 
a region of the world from a savage, seven-year 
famine. 

The story starts off as an account of Joseph’s 
father and his family. In late Genesis, Jacob  
(Joseph’s father) settles into a foreign land with 
his family. Jacob assigns his son Joseph to take 
care of some property and animals. Joseph 
is supervised by his half-brothers. Joseph is 
loved by his father and publicly recognized as a 
preferred son. Jacob gives Joseph a special robe 
of many colors. All of this causes jealously and 
hatred toward Joseph by his brothers.

Joseph has a dream one night, and when he 
tells his brothers, they hate him even more. 
He says, “Listen to this dream I had: We were 
binding sheaves of grain out in the field when 
suddenly my sheaf rose and stood upright, 
while your sheaves gathered around mine and 
bowed down to it” (37:6–7).  

“Do you intend to reign over us? Will you 
actually rule us?” reply his brothers (37:8). 

Joseph’s brothers stew in jealousy and 
bitterness. One day when Jacob sends Joseph 
to help his brothers, they scheme up a plan to 
get rid of him once and for all. When Joseph 
arrives, his brothers rip off his beautiful robe, 
grab him and throw him into an empty water 
reservoir. Then, just as they sit down to eat, 

they look up and see a caravan of camels in the 
distance coming toward them. Traders are tak-
ing a load of goods from Gilead to Egypt.

The brothers ask themselves, “What will 
we gain if we kill our brother and cover up his 
blood? Come, let’s sell him to the Ishmaelites 
and not lay our hands on him; after all, he is our 
brother, our own flesh and blood” (37:26–27).

So when the traders come by, Joseph’s broth-
ers pull him out of the reservoir and sell him. 
The traders take Joseph to Egypt. The brothers 
kill a goat and dip Joseph’s robe in the goat’s 
blood. They send the robe to their father with 
a message: “We found this. Examine it to see 
whether it is your son’s robe” (37:32).

Their father immediately recognizes it and 
says, “It is my son’s robe! Some ferocious animal 
has devoured him. Joseph has surely been torn 
to pieces” (37:33).

 Jacob tears his clothes and dresses in burlap. 
He mourns for his son and refuses to be com-
forted. “I will continue to mourn until I join 
my son in the grave,” he says and weeps (37:35). 
Meanwhile, the traders arrive in Egypt and sell 
Joseph to Potiphar, the captain of Pharaoh’s 
palace guard.

So far, Joseph does not seem like a person 
of high influence; in fact, quite the opposite: 
Joseph’s track record is one of hostility and 
alienation. That’s just from his family! 
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Joseph is thrown into jail after (false) 
accusations of inappropriate activity with his 
new master’s wife. Potiphar is furious when 
he hears his wife’s story about how Joseph 
allegedly has treated her. But the Lord is 
with Joseph in the prison, and shows him 
His faithful love. Joseph becomes one of the 
warden’s favorite prisoners. Before long, the 
warden puts Joseph in charge of the other 
prisoners. The Lord is with Joseph and gives 
him success in whatever he does. 

Some time passes, and Pharaoh’s chief 
cupbearer and chief baker offend him. Pha-
raoh puts them in the same prison where 
Joseph is. The captain of the guard assigns 
them to Joseph’s supervision.

While in prison, Pharaoh’s cupbearer 
and baker each have a dream one night, 
and each dream has its own meaning. 
When Joseph sees them the next morning, 
he notices they both look upset. He asks, 
“Why do you look so sad today?” They 
reply, “We both had dreams, but there is 
no one to interpret.” Joseph says, “Do not 
interpretations belong to God? Tell me your 
dreams” (40:7–8).

So the chief cupbearer tells Joseph his 
dream first. Joseph interprets the cupbear-
er’s dream favorably. The baker goes next. 
Joseph interprets the dream, but the news 

is not positive. One man lives. One man 
dies. The dreams come true, and Joseph 
requests an honorable mention to Pharaoh. 
Pharaoh’s chief cupbearer, however, forgets 
all about Joseph and never gives him  
another thought, until one day Pharaoh 
needs a dream interpreted. 

Joseph is quickly brought before Pha-
raoh to hear about the dream. In this 
dream, Pharaoh stands by a river when he 
sees seven fattened cows come out of the 
water and feed. Then seven other cows 
come out but are lean. The second set of 
cows devours the first set. 

Joseph interprets that dream to mean 
there will be seven years of plenitude and 
then seven years of famine. Joseph suggests 
a plan to intercept a portion of the harvest 
every year in the first seven years to be used 
as a buffer for the next seven years of famine. 

The plan is approved, and Joseph is 
placed in the position leading the harvest 
strategy. This also places him as second in 
command over all of Egypt. The plan comes 
to fruition beautifully. Everyone is saved, 
including Joseph’s family.

InfluencIng others

Joseph was exactly where God needed 
him to be when he was incarcerated.  
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Joseph was in tune with God so much that he was able 
to discern the needs of the other prisoners and, in the 
end, helped save countless lives. 

Think about the level of influence Joseph was able to 
gain because he was willing to listen and have a con-
versation with a couple of gentlemen who had received 
a bad rap. These men were in the middle of a storm, 
and they needed support. Joseph was able to prove the 
greatness of his God. In return, wrongs were set right. 
Relationships were mended. God showed up in a huge 
way. All of these things were possible because Joseph 
gained social influence.

Jesus hacked the system by demonstrating extreme 
social influence. We (believers of Christ) are fighting an 
uphill battle for influence on this earth. Everyone wants 
a piece of the social influence pie. Many battle to take it 
whole. 

As I write this, two articles on the front page of the 
New York Times highlight the changing nature of our 
world. The most prominent article covers the U.S. 
Supreme Court’s decision to legalize same-sex mar-
riage across the nation. Another highlights a series of 
deadly attacks perpetrated by the Islamic State group. 
The article refers to a “rapid evolution” that has enabled 
new ways for the terrorist group to strike and spread its 
ideology. 

I hear from some pastors in my circles that they don’t 
have the time or desire to invest in social media. With 
the number of people using Facebook, Twitter, YouTube, 
Periscope, Pinterest and Instagram, these pastors may 
be wasting opportunities to care for people. Consider 
Joseph’s story. Joseph actually covered several aspects 
of pastoral care. Imagine for a moment if Joseph were 
not in prison but heard about the cupbearer from a 
Facebook post. This scenario is not that unbelievable. 
According to wearesocial.net, the number of global 
social media users passed 2 billion last year.

I have an affinity for social media. I have been a user 
since 1997 when my family installed America Online 
(AOL) and gained instantaneous (after the dial tone)  
access to people in chat rooms, newsrooms and via elec-
tronic correspondence. I am positive the Internet is the 
loudest speaker in this world. Why? I’ll give you some 
statistics for my personal Twitter account, @jcordovajr. 

According to Twitter Analytics (analytics.twitter.
com), I have earned an organic reach of more than 
17,900 impressions on my Twitter account over a 28-day 

period. My current follower audience size is 13,286  
individuals. If I need to target specific demographics 
with messages to my top audience, I know my followers 
are: men (64 percent), technology professionals (38 per-
cent), self-employed (34 percent) and in management 
(20 percent). Analytics tell me 52 percent of my follow-
ers are single while 48 percent are married; 55 percent 
have completed high school, 35 percent have a college 
degree, and 9 percent have completed graduate school. 
Primary household income analytics reveal 38 percent 
of my followers earn $100,000–$124,000; 27 percent earn 
$75,000–$99,000; and 16 percent earn $60,000-$74,000. 
Twitter even tells me that 63 percent of my followers 
own their home. 

Twitter allows me to reach thousands of people at 
one time, and I can easily learn who is following my 
message. I often wonder if Jesus would have used social 
media to influence people.

We have long known about the neurological separa-
tion that divides the brain into two regions. In “A Whole 
New Mind,” author Daniel H. Pink explains, “The left 
hemisphere specializes in text; the right hemisphere 
specializes in context.”

FEATURE
BY JAY CORDOVA
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In other words, the left side handles what is said; the 
right side handles how it is said. A healthy, active brain 
consists of 100 billion nerve cells. Each cell connects 
with up to 10,000 of its associates. They forge an elab-
orate network of 1 quadrillion connections. These are 
the connections that react and guide how we walk, talk, 
eat and move. Our brains are extraordinary. Jesus was a 
master over both hemispheres.

at the well

Dive into one of my favorite stories in which Jesus 
saves a woman and leverages her social influence.  
According to John 4, Jesus is going through Samaria and 
stops at a famous well. Tired from the long walk, Jesus 
sits wearily beside the well at noon. Soon a Samaritan 
woman comes to draw water, and Jesus asks her, “Will 
you give me a drink?” (v.7). 

He is alone. The woman is surprised because Jews 
refuse to have anything to do with Samaritans. She says 
to Jesus, “You are a Jew and I am a Samaritan woman. 

How can you ask me for a drink?” (v.9).
Jesus replies, “If you knew the gift of God and who it 

is that asks you for a drink, you would have asked him 
and he would have given you living water” (v.10).

The woman says, “Sir, you have nothing to draw with 
and the well is deep. Where can you get this living wa-
ter? Are you greater than our father Jacob, who gave us 
the well and drank from it himself, as did also his sons 
and his livestock?” (v.11–12).

Jesus replies, “Everyone who drinks this water will 
be thirsty again, but whoever drinks the water I give 
them will never thirst. Indeed, the water I give them will 
become in them a spring of water welling up to eternal 
life” (v.13–14).

The woman says, “Sir, give me this water so that I 
won’t get thirsty and have to keep coming here to draw 
water” (v.15).

As a result of their conversation, many Samaritans 
believe in Jesus because the woman shares her story.

spread the word

Do you want to know the best thing about word of 
mouth? It’s available for everyone from Fortune 500 
companies to churches, pastors, small group leaders 
and members. Word of mouth now has spread into the 
era of technology. It just requires getting people to have 
a conversation. Both Joseph and the Samaritan woman 
used their powerful stories to save lives. The challenge is 
how to share your story.

When I consider the effectiveness of Jesus, I believe 
He would have used social media to spread His message. 
Social networks provide an ideal platform. Jesus went to 
the masses, hung out with the crowd and spoke to peo-
ple with deep needs. The Internet is full of these types 
of stories. When I scroll my social media feeds multiple 
times per day, I read about dozens of people in need of 
encouragement and care while others celebrate life and 
accomplishments. 

The world has embraced social media. My expecta-
tion is not that we forget about the personal visits and 
fellowship, which must happen to keep a church com-
munity healthy, but we should embrace additional ways 
to cultivate followers and influence them with our love 
for Christ. Be available. Jesus was available to the poor, 
sick and disenfranchised. We, Free Methodists, aim to 
reach the whole earth, and social media provides ways 
to reach people around the world. n
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OUR MINDS GRAB 
PROPOSITIONAL TRUTH 
AND STORY IN DIFFERENT 
WAYS. 

I know why you won’t love this article. 
Because it doesn’t smell like anything. It’s 
propositional: It tries to convince your 

mind, it lines up a series of arguments, and it 
trusts you’re a logical person. But you’re not, 
and neither are the people you’re talking to 
about Jesus. I’d love to just tell you this as a 
story but not everything can be communicated 
in 750 words through a story! 

One of the interesting conclusions of  
behavioral economists is that economic mod-
els often fail because people are not rational. 
Economists build a model assuming that peo-
ple will choose the obvious right choice, and 
their model fails because many people don’t 
make the rational choice (think smoking). 
People are funny that way. 

In church, we love to make rational, prop-
ositional appeals. We propose truth and hope 
people will make the right decision: Follow 
Jesus because He really is God, because He 
loves you, because life will work better for 
you, etc. Yet our models fail — perhaps not 

because we’re bad preachers but perhaps  
because we need to stop preaching, stop lin-
ing up arguments to convince. The effective-
ness of story versus rational appeals seems 
especially true for Millennials.

Enter … the story! Rather than introducing 
my wife by saying, “She’s 5’1”, is right-handed 
and loves to talk with people about Jesus,” 
I say, “She absentmindedly brushes her red 
hair from her eyes as she leans across the gro-
cery cart to ask Jamal if his bike is fixed yet. 
Nichole, glad for the temporary child care, 
hurriedly selects greens and tomatoes.”

BISHOPS
BY DAVID ROLLER
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Here’s what just happened. Our 
minds grab propositional truth and 
story in different ways. So anything that 
creates a visual image in our minds, 
like “brushing red hair,” has hooks that 
allow it to get snagged and understood. 
Anything that doesn’t create a visual 
image, like propositional truth, slides 
in one ear and out the other. We used 
to think it was a left-brain/right-brain 
thing, but it’s probably more complex 
than that. One thing is certain: We 
need both ways of communicating, but 
story engages quicker and with fewer obstacles than propositional truth.

Maybe Jesus understood this? As He traipsed across the countryside, 
followers in tow, stories were His preferred way of communicating. He 
told stories about kings and father and sons and women sweeping, seeds 
and trees. Could our neighbors be waiting for us to learn from Jesus not 
just what to communicate, but how to communicate it?

I’ve experimented a lot with video, actually just telling Bible stories. 
Take a look at my YouTube channel and how I tell Bible stories: youtube.
com/StoriesForEveryone. And my wife, Yvonne, has created the “Well, 
Well, Well!” video series that tells stories for children through puppets 
(fmchr.ch/wellww)

An easier way than video is to simply tell our own story, what we used to 
call “our testimony.” Ask your neighbors their stories, and then they’ll ask 
yours. If you can tell it well, it will create visual images and get snagged in 
their minds. Too many of us learned to tell our testimony as propositional 
truth; stop it! We should tell our story as what it is, a narrative of what 
happened to us. Fill it with vibrant verbs. Then let the narrative work.

The reason we want story-truth to get snagged in their minds is so they 
will process it and think about it. Narrative, just like music, has the ability 
to lodge in our minds and circle back later for attention. During reflec-
tion, God’s voice penetrates deep into their decision-making process.

Here’s some propositional truth for you: God has an abundant life 
prepared and offered to millions of our neighbors, but to come into that 
abundant life, our neighbors need to be restored to right relationship with 
Him through Jesus. We have been chosen as the agents of restoration to 
bring our neighbors to Jesus even though we aren’t very good at it; there-
fore, there must be a better way to communicate this good news.

Yet there is no code to crack that will suddenly enable us to perfectly 
communicate and bring millions to Jesus. There’s not just one; there are 
thousands of codes to crack. That is how the kingdom comes — through 
you cracking the code of 30, 60 or 100 people. Don’t try for millions; try 
for 30. Don’t try to win New York City to Jesus; win one local neighbor-
hood of New York City. Live there; tell your story there. Tell THE story 
there. Tell it with flavor, image, scent and color. n

WE SHOULD TELL 
OUR STORY AS 
WHAT IT IS, A 
NARRATIVE OF 
WHAT HAPPENED 
TO US. 



Your local church has a wide array of 
social media options. Figuring out 
how to best involve your church is not 

as complicated as it may seem. 

1. KNOW WHAT IS AVAILABLE.

On Facebook, your church should have a 
“page” that is managed by a pastor or  
leader. Another good use of Facebook is to 
have groups for your Bible studies (although 
leaders should know that some Bible study 
members may not be on Facebook). Twitter is 
great for sharing events and links to sermons 
and other resources. Put pictures on both 
Instagram and Twitter. After getting started 
with these social networks, you can look into 
the slightly more complicated tools, such as 
chat apps (e.g., iMessage and GroupMe) and 
email campaign services (e.g.,  MailChimp). 

Do your research and try different things to 
find out what works for your church.

2. GET LEADERS INVOLVED.

Social media campaigns will not work unless 
your leaders are on board. Key people in your 
church can help increase reach. Let a team of 
people know when the church publishes links 
or events. This will allow your leaders and other 

ACTION
BY MARK CRAWFORD
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members to increase your church’s reach by sharing 
links and events with their friends. Collecting informa-
tion from your church’s departments will also give your 
social media person more content to publish and keep 
people engaged in your campaign. Leaders’ involvement 
will allow them to understand the amount of social 
media activity among those active in the church and will 
help leaders communicate with members and attendees 
more effectively. 

3. PHOTOS AND VIDEOS CONNECT PEOPLE.

We are more likely to engage with images and videos 
than we are to read text. For compelling evidence of 
this, go to Facebook, flip through your feed, and take a 
rough count of how many posts you see with pictures 
or videos versus text alone. If your local church has an 
event, assign someone to take photos. Record sermons, 
music, announcements and Sunday previews. Several 
companies will help you compile and distribute all of 
these recordings. To get your church video online, we 
suggest our partner, MediaFusion (mediafusionapp.
com), especially because this company offers the oppor-
tunity to live-stream your services.

4. KEEP YOUR WEBSITE CURRENT.

Recording services leads us to the need for an 
up-to-date website. Use SiteTackle (sitetackle.com) 
to create an easy-to-use website for your church. 
Connect your church’s website to the congregation’s 
social media. This will increase traffic both to your 
website and your social media. Here is the catch: 
Your information has to be current. If visitors check 
your website in October and see Easter service  
announcements, they will be turned off quickly. 
Many people have stories about showing up early 
or late for a church service because of an inaccurate 
website. Talk about first impressions!

5. CREATE A CONTENT CALENDAR.

To make sure your information is current and your 
content is fresh, create a content calendar and have a 

plan that involves all of your church’s events. A con-
tent calendar is a simple but invaluable tool. Using 
a spreadsheet or Google Calendar (google.com/cal-
endar), compile everything we’ve talked about so far 
into a scheduled plan. Great templates are available 
online, but a good starting place for a spreadsheet 
layout includes four columns: date/time, content  
title, picture and link. This will help you keep track 
of what and how often you are posting. Plan your 
social media around sermon series, major church 
events and the traditional church calendar.

6. BE READY TO ADAPT.

This is probably the most important point here. 
As the old saying goes, “The only constant in life is 
change.” Since Facebook launched in 2004, our world 
has changed rapidly. Whether you think that is a 
good thing or a bad thing, it is an undeniable truth 
that we must confront. Every month, the next big 
application launches, the next phone game craze  
begins, and the next major technological break-
through happens. The church must take notice of the 
changing social interaction and react accordingly. 

The invention of the printing press meant placing 
the Word of God in the hands of people who would 
change the world during the Reformation. There is 
no reason to think that technological advances today 
can’t have the same impact on the world, but the 
church has to be aware of these opportunities. n

ACTION
BY MARK CRAWFORD
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I had my own radio station, WRAD, when I was 
a kid. My broadcast equipment included a 
microphone, mixer and tape deck.
By age 10, I sent a cassette several states 

away to Grandma, my No. 1 fan and underwriter. 
By age 11, I had a kit that used my house’s cold 
water pipes to broadcast a weak AM signal to the 
neighborhood. I was amazed when my first caller 
— Beth — dialed in to say she loved my station. I 
was an actual broadcaster, hooked on the rush of 
reaching an audience.

In adulthood, I hosted a morning show on 
an actual FM station. For five years straight, I’d 
roll out of bed and into the studio, talking about 
whatever mattered in the world or was mildly  
entertaining. The grocery store cashier even 
asked me if I was the guy from the radio.

Broadcasting as a medium has drastically 
changed since then. Almost anyone can be an 
international broadcaster. I have a blog, I tweet 
and I make the occasional video. I’m not on the 

radio, but I am a broadcaster. You probably are 
too. When we post pictures of lunch at that Thai 
place, make a comment about the weather or 
share Pinterest ideas, we are broadcasters.

Jesus covered a multitude of subjects in 
His Sermon on the Mount (Matthew 5) but 
didn’t specifically mention the proper steward-
ship of social media. Jesus’ teachings weren’t 
reported in the daily paper, but the news about 
Him spread everywhere. 

When people encounter God in the flesh, 
they tend to talk openly about it. If the Crucifix-
ion were to take place today, it’s likely someone 
would tweet about it. Today, many of the 500 or 
so people who saw Jesus after the Resurrection 
would update their Facebook statuses. If the 
original apostles had a Tumblr account, Peter 
may have posted the letters to the church online.

The limitations of papyrus meant that only 
the highlights were left in (John 20:30) whereas 
digital records are virtually inexhaustible. If Jesus 
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and His followers had today’s social media at 
their ancient fingertips, how would the gospel 
accounts be enriched? How many more 
would’ve been baptized? How many more 
churches would’ve been planted?

Then again, maybe the gospel would’ve 
been lost amid tweets about celebrities, 
world events, opinions, celebrities, rants and 
celebrities. Maybe God knew exactly what He 
was doing in sending the Son at the right time 
in human history for the gospel to go out in 
Holy Spirit power to affect people in such a 
profound way that multiple generations con-
tinue to spread the good news — not because 
of a cursory glance at a screen, but because 
they experienced the transcendent in the 
margins of their lives. 

Our faith has been handed down, sup-
ported by Scripture, and verified by the pres-
ence of God in our hearts and lives. Events of 
2,000 years ago can be so powerful because 
of the One who says, “Be still, and know that 
I am God” (Psalm 46:10). 

All the online broadcasting of self-enabled 
chatter is rather overwhelming. How do we 
make the most of it?

Jesus’ first disciples told only whomever 
they encountered about a lesson, experience 
or miracle. Disciples of Jesus now have ways to 
use technology to share lessons, experiences 
and miracles with anybody watching online. 
Jesus didn’t tweet, blog, post, text or ’gram, 
but His disciples of today do.

We serve Jesus, not technology. May our 
participation in social media reflect that 
we are people in the world but not of it. We 
should be real, but not negative. Have you 
noticed how much people complain online? 
It’s like Philippians 2:14 — “do everything 
without grumbling or arguing” — is sus-
pended as soon as they log in. Authentic joy 
should be the unseen thread in every post.

Let’s get our identity from Christ, not from 
a Facebook personality test that tells us which 
Disney princess we are or what our middle 
name means in Romulan. We are children of 
God (Philippians 2:15) in a world gone awry. 

The people of our world are aching to 
find their true identity, which can only be 
found in Jesus Christ

Massive crowds followed Jesus. Chil-
dren ran to Him. People bared their souls 
and were remarkably vulnerable. 

You might think: “Well, I should craft my 
online persona to match His” or “what would 
Jesus tweet?” But Jesus didn’t use nine hacks 
to a better online presence and He didn’t 
care about clickable links. His strategy was to 
spend time daily with the Father. Whatever 
He said or did poured from a single inspira-
tion: His Dad. That’s how we should live and 
participate in social media too.

May every message we broad-
cast have this simple truth at its core: 
Christ has died. Christ has risen. Christ 
will come again. Amen. n

JARGoN
homiletics 
(noun)

DEFINITION: 

THE ART OF 
PREACHING OR 
WRITING SERMONS

USAGE: 

THE ASPIRING 
PASTOR SHOULD 
STUDY HOMILETICS.

CAN PEOPLE EASILY DETECT OUR 
IDENTITY AS FOLLOWERS OF 
CHRIST?

HOW CAN WE USE SOCIAL MEDIA 
EFFECTIVELY TO SPREAD MESSAGES 
OF GOD’S TRUTH?
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Q: WHERE CAN 
I GET HELP 
TO EVALUATE 
WHETHER I AM 
GROWING IN 
CHRIST?

A: THE DISCIPLE 
DEEPLY STRATEGIC 
PRIORITY GROUP 
HAS CREATED 
A FREE, ONLINE 
ASSESSMENT 
THAT TAKES 
APPROXIMATELY 
15 MINUTES TO 
COMPLETE:   
fmchr.ch/gc15dd
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GC15 MISSION TEAMS BLESS 
AND SERVE

Several days before 
General Conference 
2015 officially began, 

300 people met for training 
in Orlando and then traveled 
to serve God and others in 
central Florida, Miami, Costa 
Rica, Haiti and the Dominican 
Republic. 

GC15 mission teams includ-
ed Free Methodists from 17 
annual conferences and more 
than 60 congregations. Coor-
dinator Doug Ranck said half 
of the participants had never 
previously participated on a 
mission trip, and one-third of 
the mission team members were age 
18 or younger. 

“I want to say thank you for your support and the ways that you’ve prayed for us and 
you’ve funded the different teams … and just the support of Free Methodist Church – 
USA to take on such an endeavor,” Ranck said during the final GC15 worship service 
on July 16, one day after the teams returned from their trips. “We went to be a bless-
ing, and we were blessed in the process.”

Lathan Alger of Pendleton, Oregon, shared at the service how his participation on 
the Miami mission team ref lected a family member’s vision. 

“When I was born, my mom received a dream from God. That dream was I was 
going to be up in front of a church congregation preaching,” said Alger. He added that 
he had resisted that dream throughout his life, but “God has a way of being patient 
and persistent.”

Alger also described “a love that overcame our entire group” after the team arrived 
in Miami. During a team dinner, he received notes of encouragement from other team 
members. 

“Every single one of them said, ‘You need to minister to people. You need to spread 
that love,’” Alger said, “and I’ve just accepted that calling. I have declared that I will 
be a disciple for Jesus.”

The Dominican Republic mission team poses for a group  
photograph.

Trevor Owen

BY JEFF FINLEY



Mesick, Michigan

Indianapolis

The River Free Methodist Church received coverage by television 
news reporters from ABC, CBS, FOX and NBC affiliates in northern 
Michigan for giving more than 300 pairs of new shoes to local 
children. The church collected enough shoes for every student 
at the local elementary school to get a pair. “It shows God’s love 
coming through. If we’re going to talk the talk, we have to walk 
the walk,” said Pastor Rick Ferris in one report. Go to fmchr.ch/
rfmshoes for links to articles and videos on the shoe donation. 

CHURCH GIVES SHOES TO KIDS

Sharing the good news of Christ, pouring into the next generation 
of leaders, and investing in the city of Indianapolis are passions 
for Spring Arbor University alumnus Don Walker (1978). On Aug. 
30, Walker and his wife, Coleen, partnered with the Spring Arbor 
University alumni office to host an alumni gathering in their 
downtown apartment. More than 30 SAU graduates from around 
the Indianapolis area joined to meet, greet and network with one 
another. Go to fmchr.ch/indysau for more coverage and a link to 
additional photos on the alumni chapter’s Facebook page. 

SAU ALUMNI GATHER IN INDY

Nurse practitioner Diane DeStefano of 
Mount Carmel, Illinois, shared how an inter-
preter for the Haiti medical mission team 
introduced her to a young man experienc-
ing headaches and blurred vision. The man 
could not read any of the letters on a vision 
test. 

“I’m sitting there thinking, ‘Lord, how am 
I going to help this man?’ I’m not an optom-
etrist,” recalled DeStefano, who sensed God 
telling her to go to her room and get eye-
glasses from her medical supplies. 

“I put them on his face, and I said, ‘Let’s 
check your vision again,’ and praise God. 
He had 20/40 vision,” said DeStefano, who 
viewed the experience as a fulfillment of 
Philippians 4:19: “And my God will meet all 
your needs according to the riches of his 
glory in Christ Jesus.”

During their July 9 training, the teams 
learned about leadership, discipleship and 
evangelism from Free Methodist leaders. 
Speakers reminded the team members that 
their trips have a greater purpose than per-
sonal satisfaction.

“This trip is bigger than yourself, and you 
need to keep in mind you’re part of a team,” 
Free Methodist World Missions Resource 
Team Leader Deb Miller said.

FMCUSA Chief Operating Officer Larry 
Roberts urged each mission team member 
to set a realistic goal, such as: “My goal is to 
share the Lord Jesus with one person a day.”

The mission trip team leaders included 
Clay Utley, Costa Rica; Pat McClanahan, 
Dominican Republic; Randy Bennett, Haiti; 
Bob Cannon, central Florida; and Ranck, 
Miami. n
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BROTHERS EMBRACE GOSPEL 
MUSIC ROOTS
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A lot has changed for 
Brothers McClurg in 
the three years since 

Light + Life first covered this 
worship band from upstate 
New York. 

Several touring members 
have changed. The band 
has switched from Integrity 
Music — one of the largest 
Christian labels — to the 
1-year-old Sprig Music label 
in its home state. The band’s 
sound also has evolved to 
include styles that echo the 
music of past decades.

Other aspects of Brothers 
McClurg haven’t changed, 
such as the band’s two front 
men — brothers Chris Hoisington, the worship leader at Colonial Heights Free Method-
ist Church in Niagara Falls, and Anthony Hoisington, the director of worship ministries 
at Northgate Free Methodist Church in Batavia, New York — and their desire to see lives 
changed through worship music. 

Earlier this year, the band released two albums, “Home” and “Around the Mic” on the 
same day. After nearly three years since the band’s last release, “Join in the Sound,” the 
group wanted to release new songs that didn’t all seem to belong on the same project. 

“They were two separate ideas,” Chris said. “It just felt like they should be on separate 
albums.”

He described “Home” as having more of a full band sound with “a country folk feel” 
while “Around the Mic” incorporates the “old feel” of traditional and Southern gospel 
music. He said the latter album was recorded on analog tape “the way they would have 
recorded the music like that back in the ’60s.”

Chris, age 31, wasn’t born during the decade that inspired the recording process, but the 
new projects bring the Hoisington brothers closer to the musical heritage that began when 
their maternal grandfather, Pastor Bill McClurg, founded the McClurg Family Singers.

“Our parents traveled and sang Southern gospel music in the ’70s and ’80s,” Chris said. 
“When we got around to recording ‘Home’ and ‘Around the Mic,’ I had started listening to 

Sprig Music

BY JEFF FINLEY



Omak and Tonasket, Washington

Indianapolis

Cornerstone Christian Fellowship in Omak, Washington, and Tonasket 
Free Methodist Church in Tonasket, Washington, are helping nearby 
residents who have been affected by devastating wildfires, which 
have burned more than 8 million acres of the United States this year. 
Bethany McCune, the Cornerstone pastor’s wife, said that Cornerstone 
opened its doors Aug. 19 to evacuees and other displaced area 
residents. Ryan Willson, associate pastor of Tonasket FMC, said the 
congregation joined other local churches in taking turns cooking meals 
for the firefighters. Go to fmchr.ch/pnwcfire for more coverage. Go to 
fmchr.ch/bmtof for Bishop Matthew Thomas’ blog post that discusses 
the wildfires.

WILDFIRES HIT PACIFIC NORTHWEST

Light + Life Communications hosted a Sept. 2 meeting of the Wabash 
Conference Cross-Cultural Committee that discussed ways to reach 
people of multiple cultures. 

“We all love the Lord, but we also realize there are communities 
around our churches and in our area that are not being reached, 
primarily because we are not effectively reaching those communities 
and being intentional about raising up leaders in those communities,” 
said John-David Van Valin, the lead pastor of Indianapolis First Free 
Methodist Church. “We all know this is not going to happen unless 
the Holy Spirit moves us.”

WABASH GOES CROSS-CULTURAL

some of their vinyl again.”
The brothers wondered: “What would it 

sound like if we put our own spin on that kind 
of Southern gospel vibe but mix it into modern 
worship music?”

They feared the new music might alienate 
longtime fans, but it instead earned them crit-
ical praise while keeping and expanding their 
fan base. 

“The reaction has been overwhelmingly pos-
itive,” Chris said. 

After leaving Integrity Music, the band 
raised enough money on Kickstarter to record 
“Home” before being approached by Sprig 
Music, which asked to release that album and 
invited the band to record “Around the Mic” in 
the label’s own studio. Instead of focusing on 
sales or producing “anthem-sounding wor-
ship songs,” Chris said, Sprig is “trying to take 
music back to a place of making great art that 
glorifies the Lord, that helps people connect 
with God through worship.”

The move to a smaller label has not hurt 
the band’s ability to attract an audience. 
This year, Brothers McClurg played the large 
Creation and Kingdom Bound music festivals. 
While continuing to be booked at worship 
conferences that feature pop and rock music, 
the brothers are exploring opportunities to 
perform at Southern gospel festivals. 

While many worship bands try to sound like 
U2, Chris said that approach doesn’t work for 
smaller churches that may have a lone worship 
leader singing and playing guitar. 

“Ultimately, worship starts from singing 
from your soul,” he said. “That’s what people 
are going to connect with the most.” n

Go to brothersmcclurg.com to learn more,  
watch music videos and purchase music.

















Christians are called to be “the light of the 
world” – a beautiful metaphor that can get 
lost in the buzz of everyday use and over-

use. But what does it mean to be light? Light brings 
warmth, light gives life, and light shapes the very 
way we see the world in all of its wonder, hope and 
beauty. Being light and bringing light brings shape 
to the world. At Greenville College, we believe that 
God created each of our students to uniquely shape 
the world, carrying with them the light of His love. 
One of the ways we empower students to do this is 
by connecting them to the church; a beacon of hope 
to the world. 

Pursuit, a touring music ministry comprised of 
five worship bands, provides opportunities for GC 
students to be light through their musical talents. 
Teams lead worship on and off campus for churches, 
camps, retreats and conferences across the United 
States. This summer four Pursuit students traveled 
to Orlando, Florida, for the 2015 General Confer-
ence of the Free Methodist Church to lead youth in 
worship twice daily during the conference. “Worship 
leading is first a spiritual role, then a musical one; 
a way to serve the body of Christ,” explains Paul 
Sunderland, GC professor and head of our worship 
arts program. 

Internships provide other ways for students to 
practice and learn what it means to be light in the 
world, while also gaining valuable experience for 
their selected fields. Every year faculty members 
in the Department of Philosophy and Theology 
work with ministry majors to secure internships 
with churches and ministries already working as 
light in the world. This year’s ministry internships 
included placements in Florida, Illinois, Kentucky, 
Michigan, North Dakota, Oklahoma, South Dakota, 

Tennessee, Wisconsin, Honduras and Nicaragua. 
“At Greenville College we see ministry as a daring 
adventure in following Jesus. We train our students 
to courageously and creatively improvise in minis-
try with an imagination illuminated by the Gospel. 
These internships offer our ministry majors the 
experience of applying their theological educa-
tion – their careful thinking about the difference 
Christ makes – in a variety of situations. Whether 
in Nicaragua or Chicago, these internships provide 
our students the opportunity to participate in God’s 
exciting work of reconciliation,” shares Assistant 
Professor of Religion and Director of GC’s Ministry 
Internship Program, Dr. Benjamin Wayman. 

GC students of all majors are finding ways to be 
light in the world in the churches and ministries 
across the globe through semesters abroad. During 
the summer and fall of 2015, GC students traveled to 
learn from and serve alongside the Free Methodist 
Church in the Dominican Republic, Morocco and 
Spain; with Students International in Guatemala 
and Nicaragua; and with United World Mission’s 
Avance ministry in Mexico. International oppor-
tunities to learn and serve also abound through 
short-term trips with athletic teams, classes, choirs 
and other groups across campus to ministries in the 
Dominican Republic, Ireland, Israel and Nicaragua 
(just to name a few). We are sending our students 
to every inhabitable continent of the world, illumi-
nating the places and people they reach with God’s 
love.

At Greenville College we encourage students to 
embrace the call of being light, shaping the world 
and the church in the unique ways God has created 
them; pointing to the wonder, hope and beauty of 
His great love. n

UNIqUELY CREATED TO ILLUMINATE 
AND SHAPE THE WORLD







The body of Christ is a thriving, moving, living 
being. It is constantly growing and waning, 
breathing and dying. What makes a body is 

the connection of its parts. If the foot becomes de-
tached, it ceases to be a useful part of the body. It is 
the same for us; a person must stay connected to be 
part of the body of Christ. What is the best way to 
stay connected? Interdependence with those other 
vital parts of the body.

A theme at Central Christian College of Kansas 
is Connect. The college wants students to focus 
on connecting with each other, to churches in the 
area and to Christ. Interdependence with others is 
the best way to maintain a full-bodied life within 
the church. Whether it’s over a cup of coffee, at a 
concert or in a class, staying connected with people 
is the best way to grow the body of Christ.

Central Christian College of Kansas strives to 
have students connect with each other, with the 
community and with Christ. The college gathers 
twice a week in chapel services so students can wor-
ship together and hear the Word of God. The col-
lege encourages students to find a church in the area 

to get involved with; from missions trips to worship 
services, Central wants students who are thriving in 
the local community. The college also encourages 
students to live lives of interdependence, relying on 
each other for support and encouragement. That 
may be a shoulder to cry on, a ride to the airport, 
or a quick trip to Wal-Mart. Central wants students 
who love and care and live life together.

Central Christian College of Kansas is a place 
where the body of Christ is thriving. With this need 
for connectedness and this push for interdependent 
living, Central students seek to live out the calling 
of Christ for His bride. With the college’s dedicated 
faculty and staff leading the way, Central is helping 
to train up the next generation for life and service in 
the body of Christ. Central students allow the body 
to live, move, grow and thrive through them by 
their connected interdependence with others.

Go to centralchristian.edu for more information 
about Central, which christianuniversitiesonline.org 
recently named in the top 10 of its “Most Affordable 
Christian Colleges and Universities of 2015-16”  
list. n

COMMITTED TO CHARACTER, 
CONNECTING TO CHRIST




